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A Note From the Director

With our first semester under our belts, we are moving forward and working very hard on

recruitment. All of the other pieces seem to be falling into place for the program. All we need

are a couple dozen more students! Along that line, the academic recruiter position has been

re-posted and listed as a remote position, eligible to reside anywhere in our north central

region. In addition to the base salary, the NCR Patrons’ group is working on a bonus package

based on recruitment numbers. If you know of anyone who might be interested, ask them to

apply at: https://YourFuture.sdbor.edu.

In the interest of recruiting and promoting the program, I have been travelling extensively

throughout the region and making presentations to anyone who will listen. All of the industry

associations have been wonderful hosts, and hopefully we can gain a few students as a result

of our combined efforts. Special thanks to John Cunningham of the Aggregate and Ready Mix

Association of Minnesota, Art Thompson of the North Dakota Concrete Council, Jody Titze and

Jason Reaves of the South Dakota Ready Mix Concrete Association and the South Dakota



Chapter of the American Concrete Paving Association (respectively,) Keith

Ouzts of the Montana Contractors Association, Cherish Schwenn and Kim

Novak of the Wisconsin Ready Mix Concrete Association, Tina Silva of the

Concrete Association of Wyoming, Jeff Mulder of the Nebraska Ready Mix

Concrete Association, Todd Olheiser of the Colorado Stone, Sand & Gravel

Association, Cindy Allen of the Missouri/Kansas Chapter of the ACPA, and

Greg Mulder and Corrie Fisher of the Iowa Ready Mix Concrete Association

for hosting us and allowing me to speak at their events. Also, thanks to Bruce

Grupe of the Nebraska Concrete Paving Association for allowing Jason Reaves

to present on our behalf when I was committed to World of Concrete.  

 

Other recruitment efforts have included a couple of presentations at

Brookings High School, a “Senior Day” and a “Junior Day” event for high

school students here at the University, the “Jackrabbit Reception,” an event

for high school students held in Sioux Falls, and various other smaller events.

New student Emma Roth has been hired part time as a student ambassador,

and she has been helping out at events as her schedule permits. She will be

working an event for high school students in Sioux Falls with Jody from the

SDRMCA this coming Friday when I am scheduled to be in Kansas City.

We have also been working on a partnership with the graduate coordinator

of the Communications department here at SDSU. One of the graduate

students is going to take the CIM program on as a project and design a PR

campaign aimed at our target audience. 

Our first two students Brittany and Josue received their first two scholarship

checks at the Aggregate and Ready-Mix Association of Minnesota (A.R.M.)

convention in December. The checks for $3000 each included $1000 for the

fall (initial) semester and $2000 for help with the upcoming spring tuition.

Going forward, the Patrons will target around $2000 per semester per

student, based on maintaining a “B” average and progress toward

graduation. 



    This semester brings the 101 class again (I’m planning to offer this class every

semester), as it is an elective open to all students, and I’m thinking some will begin to

take it out of curiosity and discover what wonderful opportunities are available.  We

are also teaching the Plans and Specifications class this semester, which is an

introduction to plan reading and an overview of concrete related specifications. Josue

and Brittany were joined this semester by two new students, Emma Roth and Ben

Lasley, who are enrolled in both classes.      

    I had planned to have the students take the ACI Field Testing Grade 1 certification in

the Fall CIM 210 class, but as most of them need it for their summer internships, we

have decided to do it this Spring instead. Jody Titze and the South Dakota Ready Mix

Concrete Association have graciously agreed to sponsor the students for these tests.

Jody and I will administer the tests, so it will not cost the students anything out of

pocket. Many thanks to the SDRMCA for their continued support. 

  

Current Curriculum

CIM Students Brittany DeGroot and Josue Mendez with NCR Patrons’ Chairman Thor Becken (on right) and

Program Director Tim Hostettler 



Our field trip schedule will be much the same as last semester, with the 101 class hitting as many of the different facets

of the industry as we can make happen. In addition to the plants we visited last semester, we are also planning a trip to

Amcon Block in Sioux Falls. Top of the order will be the Gage Brothers precast plant in Sioux Falls, the GCC and Buffalo

Ridge Ready Mix plants in Brookings, the L.G Everist aggregate plant in Brookings, the GCC cement terminal in Volga,

the Cemcast Pipe plant in Hartford, and any interesting construction projects that happen to pop up in the coming

spring.  At some point we are planning to visit one of the area cement plants, but timing and availability have not

worked in our favor as of yet. Our two new students travelled with me to the SDRMCA/ SD-ACPA Convention in

Deadwood, followed by a tour of the Pete Lien premix plant and precast operation in Rapid City courtesy of Brad

Quesnar of Pete Lien. Below are students Emma Roth and Ben Lasley at the SDRMCA-SD ACPA Convention in

Deadwood.

Field Trips

Another highlight was World of Concrete (photo above). Brittany and Josue accompanied me to Las Vegas for this event,

and though I was tied up in meetings with CIM National for the majority of the time, we did manage to take in a couple

of seminars together and the students were able to wander around and absorb everything the show had to offer. 



     One of the unique aspects of the CIM program is our connection with the

concrete industry, and our subsequent ability to bring in professional people to talk

on given subjects. Having someone who makes a living in the field we are currently

discussing in class lends far more credibility to the discussion than hearing about if

from someone who has never been in that position. We have had some wonderful

guest speakers to date and have even more lined up for the remainder of the

semester. 

     The 101 class once again had a nice presentation from Michael Hoeft of K&M

Concrete, discussing some of the finer points of concrete construction and

showcasing some recent projects his company has completed. CIM alum Travis

Marman from Vector Construction in Fargo gave a nice overview of the concrete

repair industry, and CIM alums Robert Hostettler and Wyatt Roseman of CalPortland

made a Zoom presentation discussing their respective journeys from CIM students

to management roles in the industry, as well as an overview of aggregate mining. 

 Art Thompson of the North Dakota Ready Mix and Concrete Products Association

made a presentation about concrete promotional efforts, and Donald Hostettler

from Ace Ready Mix filled in a couple of times with presentations on the industry as

a whole and admixture basics. Chad Erickson from Strata Corporation in North

Dakota made an impromptu presentation for the Plans and Specifications class,

performing well on short notice.  

       We also had Chuck Cox from GCC discussing the cement manufacturing process,

and we have Mark Severson of the MN Concrete and Masonry Contractors

Association and Jason Reaves of the SD-ACPA Chapter scheduled in the weeks to

come.  Just as an aside, we have made a point to invite the CM students and faculty

any time we have a guest lecturer, and we have actually had a few attend each

presentation. Our intention is to create and maintain harmony and comradery

between CIM and the other programs, which will hopefully allow all of us to work

closely together in the years to come.   

Guest Lecturers



Jaymi says: 

     I was first introduced to the industry at a young age, when my father, Mark Hill,

brought home a concrete core from the Shasta Dam. We used it as a doorstop for

years after that. He was also the person to introduce me to the CIM program at

California State University, Chico. I spent my first summer in the program doing

concrete repair work on Alcatraz Island. During that internship, I was introduced to

Master Builders Solutions and began creating relationships. One year later, they

created an internship for me in their marketing department. After graduation, I

started in Sales in the San Francisco Bay area. Seven years later and I’m in my

fourth role with the business as a Sales Development Specialist for our Western

Division. 

My husband, whom I met during our Alcatraz internship, is also a CIM graduate. We

and our children are living proof that the CIM degree can change your life. My

advice to young students is always “make sure you go to school to get a career and

not just a piece of paper."

CIM Alumni Profile
Jaymi Fridley
Sales Development Specialist, MasterBuilders
California State University Chico Class of 2015



The CIM degree is a perfect example of just that. There’s a lot of intangible details

that you gain as a student through guest lectures, internships, and overall industry

exposure that create a well rounded employee upon graduation. I’ve been heavily

involved with our recruiting efforts out of Chico State’s CIM program since

graduation and we continually reap the benefits of our time and resource

investment. The Concrete Industry Management degree is greatly successful

because of the industry support. Our Alumni continue to grow and strengthen

because the industry support starts when you’re a student and continues through

your career. During my free time I enjoy spending time with Derek and our two kids

(Luca and Nola), going to the farmers market, cooking, and spending time outdoors.

My ultimate career goal is to run a CIM program of my own. Maybe someday I can

be lucky enough to inspire a young mind with a concrete doorstop too. 

The Fridley Family, Jaymi with husband Derek (also a CIM alum) and future CIM

Students Luca and Nola

Jaymi and Fellow CIM Alum Ash Wear, President and Vice President of the Northern

CA/Western NV ACI Chapter



Art says:

 “I had the distinct pleasure of serving as the North Central Region Patrons Group Site Selection Committee Chair during the

evaluation process of five universities in the upper Midwest that expressed interest in adding the Concrete Industry

Management Program. 

Working with other state association leaders, Greg Mulder of Iowa, Jason Reaves of South Dakota, John Cunningham of

Minnesota and Cherish Schwenn of Wisconsin, we toured each university and interviewed their faculty and leadership. The

review process was extensive and thorough with each university having its own plan on how the program would fit within its

current offerings. In the end, we were able to narrow the search to two universities for the CIM National Steering Committee

and the North Central Regions Patrons group to interview. 

South Dakota State became the obvious choice during the final review. It’s prior experience with public/private partnership

along with the support from SDSU’s president and provost to the dean and department leadership demonstrated they were

all-in on the program. In addition, their commitment to developing programs that allow students to learn necessary skills to

meet industry employment needs was critical in the selection process. 

After more than two years of planning and gaining support from members companies in the North Central Region, it is

awesome to witness the program become a reality. 

However, our work is far from over. We must continue to promote the CIM program to potential students so we can grow the

enrolment. Our industry has tremendous needs for finding the next generation of leaders. This program will help all of us

find the talent we need to keep our industry moving forward. I challenge you to find ways to promote the program to

students who will be going to college in the coming years. 

In addition, I encourage you to get involved with the program either financially or by offering your knowledge or services as a

guest lecturer, providing a project or facility tour, or performing a hands-on demonstration project. Having been on campus

and interacting with the current CIM students, I know you will find them engaging and eager to learn all you have to offer. It

is a refreshing and rewarding experience.” 

The Patrons' Page
This section will highlight one of our North Central Region Patrons in each edition of the
newsletter. This edition features Art Thompson, Executive Director, North Dakota Concrete
Council. 



Patrons' Challenge - Continued from Issue 1
            At present, there are 43 companies and individuals (up from 39 in the last issue) listed on Thor’s North Central

Region Patron’s list. My challenge to each of you is simple--send us one student. Check with your co-workers, vendors,

customers, neighbors, and relatives. Discover who has children approaching college age and inform them of the CIM

program and the incredible opportunities in the concrete industry. If we get one student per Patron per year, we will be well

above our target of 100 students in the major by year 5. The new recruiter and I will do our best, but I believe it will take this

grass-roots effort by all of our industry Patrons to truly grow this program to the level we want and need it to be.

    

At the World of Concrete show this year, I had the opportunity to accompany students Josue and Brittany to a “Breakfast

with the Experts” seminar hosted by Master Builders. Rick Yelton was the moderator, and in introducing Josue and Brittany,

he asked “Has anyone here heard of the CIM program?” Now, mind you, the CIM auction at WOC is an enormous event, and

there are banners and flyers for it everywhere, so imagine my astonishment when not a single hand went up. Granted, this

was an event tailored toward finishers and plant operator types, but it still boggles the mind that after 25 years and

numerous success stories, there are still quite a few people in our own industry that have never heard of the program. 

This fact has been reinforced as I have been travelling around promoting our program- at every event, I would say there are

roughly 20 percent of the people who are familiar with the program, 30 percent who have heard of it but don’t know much

about it, and 50 percent who have no idea it exists. As we beat the bushes in an effort to recruit students, it becomes even

more apparent to me that these are the people to whom it is critical that we get our message. Industry folks know it is a

great industry with tremendous opportunities; we don’t have to “sell” the industry to them like we do to outside people.

Children of the industry should be the “low hanging fruit”, so to speak, in our quest for students. Unfortunately, it seems

that we are still missing the mark in getting the word out, even in our own industry. Furthermore, as I have expressed to

many in conversation, it seems that the program is discussed in great detail at the management level of organizations, but

for some reason the topic never trickles down to the plant operators, finishers, and drivers who may be preparing to send a

child off to college; or perhaps more accurately, trying to figure out how they are going to afford to send a child off to

college.

     

    With regard to the general public, I spoke in the last issue about promoting our industry to the outside world. We need to

continue to do this, educating the public to that fact that we are good citizens, good neighbors, and responsible stewards of

the environment and of our communities. In addition, we are vital---nothing gets built in this country without concrete. From

roads to houses, airports to shopping malls, we are needed for everything. This fact alone makes our industry a viable

solution as a career path for anyone with a decent work ethic and some integrity.  


